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4. Answer any two of the following :_ 
"apr , f-i( IIIL-+ :- hr--- -- .i^V5 L(dt ylil#,;:rffi:i.i'T$"i u*,u,n the variouF rwes or 

rs

Dishibution Channels. 

^ry*ky^!, HT lyl.,{ E5$:f iB rearures.
(c) Explain the term ISh Rerations. Decribe the parries in public

Relation. s
\s-

5' (a) F'r in the branhtby choosing appropriate oprions given berow:- 5(i) 
f- concept of marketing focuses on maximising
X$,[lts.

^Nliliii*,o,, Sil:**
^d$) 

helps in protecting the goods from damage during
_ \" transportation.

acl'
J\,\' (a)fackaging ft) kuurance

S"" (c) Branding (d) None of the above
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N. B- I (li Atl questions are computsory. 
.41.f(2) Figures to the right indicate full marks 

$,.
l. Answer any two of the following :- .- -)"g LJa) 

"f*g. 
ygketing. E*prii, the tunctions of marketing. 

t1 
f "t^4) what is Digiral rir*r."rir*r Eil;-;;;; forms briefly. ^.U'(c) what are the errerging ethicar issues in.o*t.tiog? Explain briefly. ,f 

'

2. Answer any two of the following :_t' 
:ffi;:.*:J""" 

pru*ltioe Inrormation svstem. wh.t$*; "
\ *' 

HH"ffi! :ffi:J:ffi,ffi' 
are the ractors "'g#** "g v(a) Explain ths factors affecting consurner behavious

3. Answer any two of the following :- .$f 
'

6 q4 Explain the importanceif packaeins. 
^.bt' 

15

L\ @r urnat is Branding? Exprain ,h.;;;tfi],rn"ine branding.(c) Eaplain the objeotives of pricr"r:;|r"

$
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(iii)

(iv)

_*__ 
iS &

(a)Age

(c) Occupation

-. 
-marketing 

involves
setected segment.

theproducttoasmall 
^Of'.\)

^b
}s
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factor of market segmentation.
*uf
(d) Status ^.r&

$

(a) Globat

.(dNiche

(b)

(") :* -* 
is a compo#l,I

!a] fnventorf maragement
(c) Materials handling

State whether tr, rouq*iosli;L*t 
,,l? n r.i,iijffi;

of the above +Iogistics. 
\U

) TransportationTiansportation 
^aPAII of the above *Itu

True or False :- 
- 

^\Nac[,

Er'.!:t] CustomeiRetationshif
(iii) 

Ihird 
paqy Detivery (

distibution fiurction
(rD Brand exteasion reduces
(v) Packaging is a part of

cost. 
^r&Ivlarke*dlCommunicati 

oru.

li_.,r,ldr 
to brand Ig@;.

mvorves outso\$)a(B of the

(c) Match the 
|rrowias 

_ ] 
^d

s'
l:-T -o' , l.lplroup .8,

(I) Brand Equity F ,r[d
Slsurvey method

(4) Penetration pricing 
^$(5) Primary data #P' ):ji

(d) Environmeft safe producrs

(2) Green Marketine ^f,I 
ve' rvr r..suru*

(3) product positior 
^ 

l, tu, r'ow entry price

(4) pen.+.-*,^- 
",-. 

:ing ('l {.iNi.t" naurt"ting

ni o,ari 
{&t (e)irviral Marketing

.SO' (f) Incremental value of a brand

\\Y (g) Producr features

l{v i
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